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Outdoor surfaces are exposed to different 
weather conditions and pollution

UV-light and the use of aggressive
chemicals for cleaning will reduce the 
brightness and colours of surfaces

To maintain brand awareness, Vicom
has developed a total solution in order 
to restore the original Corporate
appearance.

“ the HQ(uality)-system”

concept

contact
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concept Reconditioning activities are
handled on site

• no replacement and no recycling costs

• Rapid re-instatement of the original
corporate identity

• increased life span on materials

• reduction of maintenance costs

“the total solution that saves cost”

contact
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concept For the restoring of surfaces, special
products are developed for :

• cleaning

• adhesion

• coating

Vicom has developed a HQuality-program 
covering each phase of the process.

The goal is to deliver our customer a total
solution with the best possible final result

contact
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how
The HQ-products are :

• Thermodynamic

• High durability

• Environmentally friendly

• Prevents corrosion

• Chemically resistant

• UV resistant

• No chalking or yellowing

contact
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how

Step 1
- cleaning with special products for 

all types of pollution and surface
- drying the surface

Step 2
- open the surface pores with 

adhesion promoter 

- apply HQ-transparent coating
( touch dry within 20 minutes )

This clearcoat will bring back the original 
colour and the surface will be protected
for at least ten years

for whom  

contact
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HQ-products can be used on surfaces:

- painted and galvanized steel

- painted aluminium

- plastics and vinyls

- polyester 

- fibreglass

- polycarbonate

where

advantages

contact
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Architectural
- roofing and wall cladding
- steel and aluminium structures
- bridges

Transportion
- trucks, trailers and buses
- containers, ships and boats

Commercial
- Corporate identity objects such as signs

fascias and totems
- petrolstations
- road signs and structures

contact
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Volvo Germany

BEFORE AFTER
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Volvo Netherlands

BEFORE AFTER
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Volvo Netherlands
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Volvo Netherlands
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BP France
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BP France
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BP Spain

BEFORE AFTER
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BP Spain

BEFORE AFTER
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Shell Netherlands
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Peugeot Netherlands
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Q8 Italy

BEFORE AFTER
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Q8 Italy
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Q8 Italy
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Q8 Italy

BEFORE AFTER
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Q8 Italy

BEFORE AFTER
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for whomadvantages

Original Brand appearance

- a re-statement of your brand image
- increases the value of your assets
- achieves the right perception by your

target group to increase business

Costs-savings
- on investments up to 80%
- no replacement and recycling costs
- the business can continue while your

site is “under construction” 

A colour and gloss warranty of 
10 years !

contact
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contact
METAMORPHOSIS
MANAGEMENT
MAINTENANCE
MATERIALS

VICOM 
Visual Communication

WE CARE 4 YOUR BRAND

Schootenseloop 4F

5708 HX Helmond

The Netherlands

T. +31 (0) 492 505333

F.   +31 (0) 6 53264424

E.    info@vicom4.com

W. www.vicom4.com

http://www.vicom.com/�
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